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LAS CUENTAS DE LAS FILIALES ESPANOLAS DE LOS GIGANTES TECNOLOGICOS

En millones de euros

CIFRA DE NEGOCIO ~ RESULTADO DE RESULTADO ANTES  IMPUESTOS SOBRE  RESULTADO
EXPLOTACION DE IMPUESTOS BENEFICIOS * DEL EJERCICIO
TotAL 47770 ST0O
19,23 21,37
~0.67 /:4,54 -2 1322 4579
-105,92

2011 2012 2011 2012 2011 2012 2011 2012 2011 2012
Google Spain 38,36 41,64 -0,16 0,25 -0,11 0,25 0,03 -1,66 -007 1,41
Apple Marketing Iberia 17,75 20,31 6,99 6,18 7,15 6,56 -2,49 -2,58 4,66 3,98
Apple Retail Spain 76,36 142,02 042  =-22,22 036  =22,21 -0,14 6,55 022 -15,66
Amazon Spain Fulfillment 0,31 10,59 0,00 0,15 0,00 0,13 0,00 -0,18 0,00 -0,05
Amazon Spain Services 60,95 64,27 -16,56  -15,22 -1439  -31,19 —4,15 7,57 -18,55 -23,61
Facebook Spain 1,76 2,08 0,13 0,15 0,13 0,16 -0,04 -0,05 0,09 0,11
Yahoo 17,19 18,37 0,71 0,29 0,46 0,32 0,00 0,00 0,46 0,32
eBay Spain 0,44 1,83 0,03 0,13 0,04 0,13 0,00 -0,04 0,04 0,10
Microsoft International 264,57 276,71 27,68 29,63 -99,57 31,31 28,17 -10,87 -0,07 20,44
Holdings Spain
Microsoft Ibérica ** 157,63 159,85 14,48 14,92 15,06 15,61 -6,14 -6,12 8,92 9,50

* Las cifras de impuestos aparecen en negalivo cuando son impuestos a pagar y en positivo cuando son a favor de la empresa por tratarse de impuestos

a compensar en el futuro.

** Las cifras de Microsoft Ibérica no se suman en el total porque es filial de Microsoft International Holdings Spain y sus cuentas estan ya consolidadas

en esa sociedad. Las dos sociedades de Apple y las dos de Amazon, en cambio, son independientes entre si.

Jiménez, M. (2014). Los siete gigantes de Internet
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pagan en Espafia solo un millén en impuestos



cost d'enviar
una samarreta
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<0,01€




Crisi(s)

Globalitzacid i
crisi funcional

de les institucions
dels estats-nacio.



Societat Industrial

Escassetat
+ Costos de Transaccio

Intermediacio



Intermediacid
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Societat Digital
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Crisi(s)

Digitalitzacio i
crisi organitzacional

de les institucions
de la societat industrial.



The Thirty-Millisecond Advantage

In high-frequency trading, computers buy and sell stocks lightning fast. Some marketplaces, like
Nasdaq, often offer such traders a peek at orders for 30 milliseconds — 0.03 seconds — before they
are shown to everyone else. This allows traders to profit by very quickly trading shares they know will
soon be in high demand. Each trade earns pennies, sometimes millions of times a day.

9:31:00.00 A.M. 9:31:00.01 - 9:31:00.03 A.M.

9:31:00.30 A.M.

INVESTOR ~ FAST TRADERS GET TO MUTUAL FUND ORDER EXECUTED SHARE
ggg'gnn s PREVIEW ORDERS The mutual fund order hits the PRICE
_ Before that order is sent to marketplace, and the high- $21.02
A slow-moving the broad marketplace, it is frequency traders sell their
mutual fund routed to high-frequency shares at $21.01, pocketing the
submits an traders for 30 milliseconds. 1-cent profit — for a total of $50
order to in this case.
purchase
5,000 shares — 9:31:00.05 A.M.
of company TRADERS BUY $21.01
XYZ. The high-frequency traders, 4 o
knowing that an order is coming,
flood the market with buy orders,
scooping up all available shares
of XYZ at $21.00.
’ $21.00
b. ...................................................
| [ | [ | |
ELAPSED TIME 0.0 0.1 0.2 0.3 0.4 0.5
SECONDS SECONDS

THE NEW YORK TIMES

Duhigg, C. (2009). Stock Traders Find Speed Pays, in Milliseconds

v

NWW,nvtimes.com/2009/Q 4/busine /

rading.html’ref=highfrequencyalgori



Crisi(s)

Crisi financera i
crisi de governanca

de les institucions
en una societat empoderada.



INDICADORES DE LA SITUACION POLITICA. Series originales
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Centro de Investigaciones Socioldgicas (2014). Grafico de los indicadores de la situacién politica
nttp://www.cis.es/cis/opencm barometros/Indicadore documentos/serPol.htm



INDICADORES DEL SISTEMA GOBIERNO/OPOSICION. Series originales
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Centro de Investigaciones Socioldgicas (2014). Grafico de los indicadores del sistema politico
nttp://www.cis.es/cis/opencm barometros/Indicadore documentos/serGobOpo.htm



Crisi(s)

Partitocracia i
crisi de legitimitat

de les institucions
en la democracia representativa.



Es participa en un lloc,

tancat

Es pot participar a qualsevol
lloc, en public




Es participa en un
temps determinat

Es pot participar a
qualsevol hora



Algu prefixat diu que fer

"

Es pot participar amb qualsevol,
amb qui es vol




Algu ens fa particeps
d'alguna cosa prefixada

N

La informaci6 caduca rapid,
s'’ha d'aprendre a aprendre




Canviar el contingut és car

No canviar els continguts
surt car



Col-laborar és car

Reinventar la roda
surt car



Contingut i contenidor sén
inseparables

El contingut és volatil,
el contenidor ets tu



Adopcid Digital

60% ha utilitzat Internet en los darrers 3 mesos
36% no ha utilitzat mai Internet

30% ha utilitzat Internet cada dia (o quasi) en els darrers 3 mesos
20% ha cercat informacio del govern en els darrers 3 mesos
6% de vendes sobre el total es van fer per Internet

40% se creuria e-capacitat en cas de canviar de treball
28% se sent comode amb ['ofimatica

25% se sent comode a Internet

8% fa un us avancgat d'Internet

cas: Facebook Wants to Be Your One True Login (#1 Google)
cas: what is a web browser (8%)

Dades: Eurostat, 2010, per a Espafia



Uso de Internet por edad (%)

100

® Total internautas (uso alguna vez)
B Internauta ultimos 3 meses
® Internauta frecuencia semanal (o diaria)

De 16a 24 afios De 25a 34 anos De35a44anos Ded5a54anos De55a64afios De65a 74 arios

Fuente: Ismael Pefia-Lopez sobre datos INE 2010



Uso de Internet por educacion (%)

100

gp | ™ Total internautas (uso alguna vez)
® Internauta ultimo mes
» Internauta frecuencia semanal (o diaria)

70

60

50

40

30

20

Ed. primaria 12 etapa de ed. 22 etapa de ed. FP de grado Ed. superior
secundaria secundaria superior universitaria

Fuente: Ismael Pefia-Lopez sobre datos INE 2010



Uso de Internet por ocupacion (%)
100

B Total internautas (uso algunavez)
B Internauta ultimos 3 meses
» Internauta frecuencia semanal (o diaria)
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Activoocupado  Activo parado Estudiante Labores del hogar  Pensionista Otra situacion
laboral

Fuente: Ismael Pefna-Lopez sobre datos INE 2010



Refuseniks?

100%

90%

80%

70% m Otros

60% 1 Analfabetos digitales

50% M Falta de interés

40%

M Barreras al acceso

30%

20%

10%

0%

2009 2011

Razones para no usar Internet (% sobre no usuarios)

National Telecommunications and Information Administration (2010).
Digital Nation: 21st Century America’s Progress Towards Universal Broadband Internet Access.
Zickuhr, K. & Smith, A. (2012). Digital differences.



...1 analfabets digitals
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Razones para no usar Internet (% sobre total poblacion)

National Telecommunications and Information Administration (2010).
Digital Nation: 21st Century America’s Progress Towards Universal Broadband Internet Access.

Zickuhr, K. & Smith, A. (2012). Digital differences.



El 28% de los individuos son usuarios avanzados de Internet y el 11% expertos

Seiiale si  se considera un usuario

principiante, avanzado o experto en las
siguientes actividades / usos de programas

Manejo de ordenadores 31,3 81 27,3
Internet 27,7 11,0 29,9 8,9 |
Procesadores de texto 26,4 7,6 37,9 m R P PN T RIS T e e rreos 5
Navegadores 26,0 9,8 34,3 m - Principiante
Hojas de célculo 200 5,8 435 : POSEYTY.
Presentaciones grificas 16,9 5,3 48,1 T
Programas de correo electrénico 18,4 6,5 48,5 [ 9,6 | : :
Bases de datos 13,5 3,7 50,7 No usuario
Programas de mensajeria 195 7,1 47,0 [ Ns/Nc
Programas proteccion anti-virus /firewalls 13,5 3,3 N B R e R TR TR Te s :
Disefio grafico 10,13,4 55,1
Programas de intercambio de ficheros 13,9 4,6 55,2
Tratamiento de audio/video digital 9,7 3,0 57,5 10,1
Manejo de intranets/redes locales 11,5 4,2 55,2 m
Oéb'u 2DI% 46% GC;% 80% 10i.3%

ONTSI (2012). Informe Panel Hogares XXXIV oleada
(datos julio-septiembre 2011)



Us de plataformes de xarxes socials

® Hombres (n=990)
Mujeres (n=803)
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Base: 1.793 tienen cuenta y utilizan

Fuente: Elaboracion propia ONTSI a partir del "Informe de resultados Observatorio de Redes
Sociales”. The Cocktail Analysis. Tercera oleada, febrero de 2011



Competencia
digital



Competencies digitals

Alfabetitzacio Tecnologica

Monitoratge |ldentitat Multimedia

Alfab. Informacional »

Preséncia Digital ‘ Alfabetitzacid Mediatica

Gestionar Definir Xarxa Crossmedia
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e-Awareness
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Hipotesi del
"'knowledge gap”



Figure 4. Civic engagement by length of experience of using the Internet
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Source: The British Social Attitudes surveys, 1999-2003

Norris, P. & Curtice, ]. (2000). If You Build a Political Web Site, Will They Come? The Internet and Political Activism in Britain



What factors affect the decision to join a group

% of active social or civic group members who say each is very important in their
decision to join...

Whether you think the group can
accomplish its goals

Whether the group engages in
productive discussion about
something important to you

How much time is required to
participate in the group

How much it costs to participate in
the group

Whether the group conducts at
least some of its activities offline
and in person

Whether you know someone who is
already a member of the group

0% 20% 40% 60% 80% 100%

Source: Pew Research Center's Internet & American Life Project, November 23-December 21,
2010 Social Side of the Internet Survey. N for active members of groups=1,833.

Rainie, L., Purcell, K. & Smith, A. (2011). The social side of the internet



Internet users are more active in their groups than non-users
In the past 30 days, have you...

B Internet users Non-internet users
Attended meetings or events for a
group you are active in 54%
Volunteered your time to a group
you are active in 47%
Contributed money to a group you 60%*
are active in 50%

Taken a leadership role in a group
you are active in

Done at least one of these

71%

0% 20% 40% 60% 80% 100%

* indicates a difference that is statistically significant at the 95% level.

Source: Pew Research Center's Internet & American Life Project, November 23-December 21, 2010
Social Side of the Internet Survey. N for active members of groups=1,833

Rainie, L., Purcell, K. & Smith, A. (2011). The social side of the internet



The role of the internet in achieving group goals among groups
whose goals were achieved

% among those who are members of a group that achieved each goal in the preceding 12 months

B Major role Minor role M No role

Get a candidate elected to office 31% 16%

Raise awareness about an issue 36% 18%
Solve or change an issue in society at large
Raise money for a cause

Solve or change a local problem

Provide emotional support or assistance

Provide financial support or assistance

0% 20% 40% 60% 80%  100%

Source: Pew Research Center's Internet & American Life Project, November 23-December 21, 2010 Social
Side of the Internet Survey. N=2,303 adults 18 and older, including 748 reached via cell phone.

Rainie, L., Purcell, K. & Smith, A. (2011). The social side of the internet



Attitudes towards the impact of the internet on groups

% of adults who say the internet has a “major impact” on ability of groups to...

B Internet users

Communicate with members

Draw attention to an issue

Connect with other groups

Organize activities

Impact society at large

Raise money

Recruit new members

Impact local communities

Find people to take leadership
roles

Non-internet users

44%

68%*

43%

67%*
40%

65%*
41%

%*

!

45%

55%%*
41%

55%*
38%

52%*

38%

35%
33%

Rainie, L., Purcell, K. & Smith, A. (2011). The social side of the internet



eficacia

adaptar-se
a I'entorn

optimitzar les eines



eficacia

e ——> eficiéncia



Conclusions?
Per on comencar




Evolucid o revolucid?

apropiacio

transformacio adaptacio




Innovacid social oberta
Caracteristiques

e Descentralitzacio.
 Individualitzacio.

o / "

- Participacio "casual".



Innovacio social oberta
Practiques

 Donar context.
» Facilitar I'agora.
« Atiar la interaccio.



Cijutadans en Xarxa?

Persona . .
. Autoprogramable Generic
Institucio
Origen de la innovacid i la
Connectat & .. Executant
creacio de valor
Diamant en brut pero Estructuralment irrellevant
Desconnectat e .. .
invisible a las xarxes per al sistema

Desigualtat

Inspirado en Castells, M. (2000). “Materials for an exploratory theory of the network society”. In British Journal of Sociology, v
Castells, M. (2004). “Informationalism, Networks, And The Network Society: A Theoretical Blugprint”
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Participacio

Apoderament
_|_

Gobernanca



Participacio

ApOderament llibertat dins
. el sistema

GObernanga llibertat sobre
el sistema
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